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Rookies will dominate 
next Congress

Consumer spending on 
fruits & vegetables 

impacted by economy
While buying more sweets and processed foods, Americans 
are spending virtually the same percentage of their budget 
on fruits and vegetables in 2012 as they did 30 years ago.
A study by Planet Money/National Public Radio released 
this summer shows consumers spend an average of 14.6% 
of their grocery budget on fruits and vegetables, compared 
with 14.5% in 1982.

The data, compiled from the Bureau of Labor Statistics , 
showed processed foods and sweets with the most dramatic 
gains over the past 30 years, rising from 11.6% of the gro-
cery budget in 1982 to 22.9% in 2012. 

Comparing 1982 and 2012, the study found inflation-ad-
justed prices of selected fruits and vegetables (measured in 
2012 dollars) showed mixed trends.
  

U.S. Grocery expenditures
     

      2012  1982
Meats      21.5%  31.3%
Fruits/vegetables     14.6%  14.5%
Grains/baked goods 14.4%  13.2%
Beverages      11.1%  11%
Dairy products     10.6%  13.2%
Other foods      5.1%  5.3%
Source: Bureau of Labor Statistics Planet Money/NPR

With this year’s drought affecting 
prices ranging from meat 
to poultry to grain and 
corn based products, the 
statistics will once again 
have a significant 
adjustment in 
the months to come. 
Maybe fruits & vegetables 
will be the big winner, with 
consumer spending at the grocery 
store remaining stable due to the economy.

Here are some eye-opening statistics about the next 
Congress, which figures to be filled with junior members 
as a result of the historic class of 2010 and the next class 
of incoming freshmen, which also looks to be rather siz-
able. There are currently 100 freshman House members. 
That’s the most since after 1992, when redistricting and 
the House banking scandal combined to put 110 fresh-
men in the House.

On top of that, there are currently 62 open Congressional 
Districts scattered across the country, guaranteeing a high 
floor for the next freshman class. Some veteran members 
will surely lose, but a minimum of 162 freshmen and 
sophomores has already been set for next year. 

That is already higher than all but one total over the 
last 20 years; after the 1994 GOP wave, there were 181 
freshmen and sophomores, according to a review of old 
congressional rosters. If just 20 veterans lose, the next 
Congress could top that total, and over 40% — perhaps 
even close to 50% — of the House would be relatively 
inexperienced as Congress prepares to tackle enormous 
issues like tax reform and repairing the budget. Some is-
sues will surely need attending after what’s poised to be 
a packed lame duck session.

On the one hand, a dose of new blood might be just what 
Congress needs, given the historic levels of disapproval 
it’s currently receiving in public polls. Yet there’s been 
quite a bit of turnover in both parties over the last three 
election cycles and the institution continues to spiral 
toward gridlock and partisanship.

We have our work out for us. We must educate the new
legislators about our industry and needs for reduced
regulations, an effective farm bill, immigration reform
along with a workable guest worker program, H2-A re-
forms, and much more. Added to that enormous process
is a turnover rate of staffers on the Hill that typically
exceeds 50% in recent years following the elections when 
staffers move to other offices, committees, etc.  Getting to 
know your legislators is paramount to our success.

The Food and Drug 
Administration has  
announced fiscal year 
2013 fee rates for re-inspections and failure to comply 
with a recall order.

The fees cover domestic and foreign facility re-
inspections, failures to comply with a recall order, and 
importer re-inspections. They are effective October 1st. 
Comments on the new fees can be submitted through 
October 31st, according to a Federal Register notice.

The agency said fees will be addressed on an hourly 
rate of $221 if domestic travel is required and $289 per 
hour if foreign travel is required.

The FDA has the authority to assess and collect fees 
from, in part:
• The responsible party for each domestic facility and 
the U.S. agent for each foreign facility subject to a re-
inspection, to cover re-inspection-related costs; 
• The responsible party for a domestic facility and an 
importer who does not comply with a recall order, to 
cover food recall activities associated with such order;  
• Each importer subject to a re-inspection to cover re-
inspection-related costs.
 
In fiscal year 2011, the FDA said it spent $4.5 million 
for domestic regulatory inspection travel costs related 
to more than 12,700 domestic inspections. 

The FDA spent $2.1 million in travel costs in fiscal year 
2011 on 229 foreign inspections, according to the notice.
 

UPCOMING CONVENTIONS
Texas Chapter     
November 8-11, 2012
South Padre Island, Texas

South Carolina Chapter    
January 11-13, 2013      
Columbia, South Carolina

Western Chapter
January 19, 2013
Las Vegas, Nevada

Georgia Chapter
January 25-27, 2013
St. Simons, Georgia

Mar-Del (Maryland-
Delaware) Chapter
February 1-2, 2013 
Cambridge, Maryland 

Alabama Chapter
February 8-9, 2013
Biloxi, Mississippi
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ASSOCIATION
THE CENTENNIAL
CELEBRATION
February 20-24, 2013
San Antonio, Texas   
     
Illiana (Illinois-Indiana)
Chapter
March 8-9, 2013
Evansville, Indiana
 
North Carolina Chapter
March 8-9, 2013
Durham, North Carolina
 
Florida Chapter
March 22 – 24, 2013
Orlando, Florida
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800.495.1561  • dulcinea.com

Dulcinea Farms™ shines when it comes to delivering a premium line of high quality

 produce. Our consumers love the convenience and irresistible flavor of PureHeart®

Minis and Ruby Bliss™ Watermelons.

We are committed to researching the best varietal selections, growing locations,

shortened supply and cold chain to bring quality products to market.

Delivering flavor and value year-round

Quality

Watermelon

RUBY  BLISS

Marketing

12220DulcineaTradeAd_0512_7_Vineline  6/14/12  10:00 AM  Page 1




